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As is now tradition, CIBC Wood
Gundy steps up each year to raise
funds for children’s charities across
the globe. Despite all that has
changed in 2020, this year was no
exception as the annual CIBC Mir-
acle Day took place in the spirit of
giving.

“As a leading wealth manage-
ment firm in the region, we’re very
proud to be leaders in giving back
to the communities where we work
and live,” says Brian Mills, first
vice-president and district branch
manager in London.

While it’s the first year that CIBC
Miracle Day was held virtually,
it didn’t stop the momentum of
a proud tradition that started in
1984.

Since its inception, Miracle Day
has been held on the first Wed-
nesday in December in locations
around the world. Every Miracle
Day, members of CIBC Capital
Markets and CIBC Wood Gundy
Investment Advisors donate their
fees and commissions to help kids
in need. “It’s a very big event for all

of us to be able to give back to the
local communities we serve,” Mills
says.

This year, in place of the trad-
itional kickoff event in Toronto,
Canadian athletes Michael “Pin-
ball” Clemons and Mitch Marner
joined a host of international stars
like Mark Wahlberg to lend their
online best wishes and support.

SinceMiracle Day was launched,
the annual event has raised more
than $260 million globally. “Over
the last three years we have sup-
ported 66 different charities and
since 2004 we have donated more
than $2.3 million locally to im-
prove the lives of children,” Mills

reports.
Last year, CIBC Wood Gundy

London donated a record-breaking
$365,700 to local children’s char-
ities. Among them was the Lon-
don Children’s Health Foundation,
which directs its allotted Miracle
Day contributions to the Children’s
Hospital and the Thames Valley
Children’s Centre, a rehabilitation
centre for children with physical
and communications disorders.

“We serve 49,000 children in
any given year,” says Sara Steers,
director of philanthropy for Lon-
don Children’s Health Foundation,
who adds that it has received up-
wards of $160,000 over the past

three years from the event. “Mir-
acle Day is an incredibly import-
ant event for our organization and
children in our community. Very
few people realize the extent of the
support provided by CIBC Wood
Gundy. It’s an amazing and unique
corporate initiative, and we are
honoured to be counted among the
recipients.”

Steers adds that clients of CIBC
Wood Gundy are also an integral
part of Miracle Day’s success, and
in turn positively influence chil-
dren’s lives. “By working with their
advisors, they are helping us meet
the needs of so many children in
their own communities. The im-

pact of that support is tremen-
dous.”

Brian Mills is the District
Branch Manager with CIBC Wood
Gundy in London, Ontario. The
views of Brian Mills do not neces-
sarily reflect those of CIBC World
Markets Inc.

CIBC Private Wealth Manage-
ment consists of services provided
by CIBC and certain of its subsidi-
aries, including CIBCWood Gundy,
a division of CIBC World Markets
Inc. “CIBC Private Wealth Manage-
ment” is a registered trademark of
CIBC, used under license. “Wood
Gundy” is a registered trademark
of CIBCWorldMarkets Inc.
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Every Miracle Day, members of CIBC Capital Markets and CIBC Wood Gundy Investment Advisors donate their fees
and commissions to help kids in need. -SUPPLIED
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